
 

 

The unemployed have helped the Citizens Advice Bureau to move into modern times. 

As the number of calls for help and advice increases, the service is constantly looking to offer more ways to 

respond by moving with the digital times. 

The Castle Point and Rochford & Rayleigh CABs launched a campaign to bring in quality volunteers to take 

the organisation into the future, offering the unemployed an opportunity to get back into work. 

The 24-month Advice 360 campaign, funded by the Big Lottery Fund and the Cabinet Office, has seen 84 

volunteers come forward keen to help with the mission, with 30 still working with the bureaux. Ten 

volunteers were able to find paid employment off the back of their work with the CAB. 

The project, which comes to a close on August 31, has seen the two south Essex bureaux become among the 

first in the country to offer web chat services in an effort to become more available. 

Christine Neville, chief executive of Castle Point CAB, said: “The aim of this project has been to improve the 

methods of access to our free, quality assured advice and to improve the availability of specialist advice. One 

of the successful outcomes was to improve access to advice in more ways other than fact to face. We are 

responding to feedback which says people want to access us at all times and via different modes. 

“Our focus has been on early intervention, prevention and education and to ensure clients are able to find 

access to the CAB directly without having to contact multiple agencies first.” 

More than 700 clients have sought specialist financial advice during the campaign, with £3m of personal 

debt managed by the service.  

Advisors have also helped clients to generate personal income, with £2m of unclaimed benefits now being 

allocated to the right people. 

Mrs Neville, said: “This project has helped us to raise the profile of the CAB. We have gone into the 

community, into libraries and markets making people aware we can advise on a whole range of issues, 

including money, housing, employment and benefits. Through our work, we have helped to avert 

repossessions and helped people to manage their debt. By helping clients to stabilise their debt, we have no 

doubt helped to improve their relationships, living arrangements and prospects; it has a huge knock-on 

effect.” 

The bureaux, which also have a social media campaign on Facebook and Twitter, have built stronger links 

and offered training to 18 local organisations, which are now able to access an online referral site to speed 

up the process. Access to telephone and email advice has also substantially increased.  


